
Postcard marketing is a simple, effective way to spread the word about your church and invite 
people to join. This reference  provides practical tips to combine appealing postcard design, quality 

production, and targeted delivery to create a successful mailing for your church.



USE A FULL-SERVICE 
DIRECT MAIL COMPANY.

You’ll get the best guidance and 
personalized service from a 
well-established company that has 
expertise in every aspect of postcard 
marketing.

Tip #1:



A residential mailing list, sometimes called 
an occupant or saturation list, is usually 
the best choice for church marketing, as it 
reaches every household in a given 
geographical area. It’s also budget-friendly, 
with one of the lowest postage rates 
available.

TARGETING DELIVERS 
YOUR POSTCARDS TO THE 
RIGHT PEOPLE.

Note:   if the goal of your 
mailing is to promote children’s 
programs, choose a targeted 
list, instead. You’ll be able to 
select only households with 
children or a list based on 
household religion.

It’s best to mail the same postcard to the same list 
once a month. However, you’ll want to increase your 
mailings around religious holidays or special events. 
Every church has regular attendees and also members 
who attend services infrequently. Usually those 
“sometimes” members are more apt to participate on 
special occasions, making those times an excellent 
opportunity to gently encourage more frequent 
attendance as well as invite prospective members.

To promote Christmas or other special events, plan on 
mailing two or three postcards, spaced 2 or 3 weeks 
apart, to give your audience plenty of advance notice 
and follow-up reminders.

You can also use postcards for 
special purposes such as 
soliciting donations for a major 
project. Your direct mail 
company can help you 
determine if a short-term 
postcard campaign is an 
effective choice for your project 
and, if so, what type of mailing 
list you should use.

Repetition is essential for success in any type of 
marketing, but it’s even more important for churches. You 
have no way of knowing who among your recipients is 
ready to receive your message. Mailing to everyone 
ensures your name and information are there when they 
need you. And as prospects receive multiple mailings 
from you, they develop a sense of familiarity and trust 
that will relieve any anxiety they may feel about accepting 
your invitation to visit.

Tip #2:



GREAT 
DESIGN GETS 
YOU IN THE 
DOOR.

Make your postcards warm and inviting so they convey a 
sense of welcome and belonging. A church is a special 
community, and that fellowship is one of your strongest 

selling points, whether someone is new to town and 
looking for a new local congregation to join, they want to 
change churches or they want to make a spiritual change 

in their life.

Large postcards – 5.5x8.5 inches – while 
being budget friendly, provide plenty of room 
to give people a sense of your church, so 
they can decide if you’re the right choice for 
them. Use warm colors because they 
connote acceptance.

Images speak volumes, 
especially when it comes
to helping you make that 
essential emotional 
connection.
You might show:

Your pastor.
Groups of people.
Your church’s beautiful stained glass windows, 
peaceful interior or lovely grounds for 
contemplation.
Evocative images such as softly lit candles.
Specific religious imagery.

You have to sell your “features and benefits.” But remember, it’s 
the benefits that draw people in – how will joining your church 
help them feel fulfilled? Your postcards should include practical 
information and highlight your religious and community-building 
activities, telling people you offer many ways to expand their 
religious knowledge, give back to others or simply have fun as 
part of a congenial group:

Worship schedule.
Contact information, including website address, in 
case they have questions.
Address and maybe a small locator map.
Day care.
Sunday school.
Choir.
Lay pastoral opportunities.
Bible study.
Charitable work in your soup kitchen or at your 
overseas mission.

You may also include a short quote from the Bible that 
conveys who you are as a church and a congregation.

Most importantly, every postcard needs a clear, 
prominent call to action – a direct, friendly invitation to 
join you.

Tip #3:



QUALITY 
PRODUCTION 
REINFORCES 
YOUR MESSAGE.

Sorting and other preparation. You could 
have the postcards delivered to you for mailing. 
Volunteers could add labels, sort the postcards for mailing 
and fill out the paperwork before bringing it to the post 
office. But the potential for sorting and paperwork 
mistakes that can delay mailing or increase postage costs 
substantially will never make the meager cost savings 
worthwhile.

That’s why, especially given the ongoing nature 
of postcard marketing, most church leaders 
allow their direct mail company to manage all 
the details from printing to the post office. 
Your mailings will never be delayed, you’ll 
never pay more than the lowest possible 
postage rate and your members can devote 
their energy to welcoming guests as your 
postcards draw them in.

Speaking of the lowest possible rates- did you know that a 
non-profit postal permit allows postcards to be sent for as little as 
$0.076 each? Ask your direct mail company about setting up a 
“ghost permit.” A “ghost permit” allows your direct mail company to 
handle your entire mailing and still pass on these discounted rates 
that your non-profit organization is eligible for. It’s quick, easy, and 
can save you a bundle on postage!

Tip #4:

Printing. Your church budget demands that 
you look for the best price to print your 
postcards, but you can’t afford to sacrifice 
quality. A poor quality print job may make your 
church appear threadbare or indifferent. And 
your images will lose their appeal, looking 
muddy instead of crisp and inviting.



DON’T WAIT TILL 
THE LAST MINUTE 
TO PLAN YOUR 
MAILINGS.

Even the most efficient direct mail company 
needs a little time to do their best work for 
you. It’s best to allow 3 to 5 weeks for the 
process:

Ready to create a successful mailing for your 
church? Your full-service direct mail company is 
just a phone call away.

10 days to two weeks for initial design and production work.

1-2 weeks for delivery, especially if your postcards are being 

shipped to you to complete the mailing process.

Tip #5:

Click Here to Request a Quote855-993-5307
Call us

http://www.cactusmailing.com/quote-requests
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